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Dorsett Mongkok and Cosmo Hotel Flying High as Top Producing Hotels

(Hong Kong, 26 November 2019) The end of 2018 sees the Dorsett Mongkok and Cosmo Hotel
Hong Kong being awarded the Top Hotel Partner (above 150 rooms) and the Top Hotel Partner
(below 150 rooms) respectively at the Expedia Group Lodging Partner Services Annual Partner
Event on 28 November 2018.

Out of 700 partner hotels in Hong Kong, only 15 top-performing hotels that have achieved an
excellent production record on the Expedia Group booking platforms in the last 12 months
received this prestigious award.

“We are honoured to be a long-term strategic partner of Expedia.com. It means a lot to us
knowing that we outperformed other hotels to be one of the top performing hotels on this
globally renowned online booking site. Thanks Expedia for recognising our efforts and giving us
the opportunity to serve millions of your customers from all over the world”, said Ms Anita Chan,
General Manager of the two hotels.

While staying committed to providing a memorable stay experience for all guests, both Dorsett
Mongkok and Cosmo Hotel firmly believe that a guest’s travel experience starts from the moment
they book the hotel. With this in mind, the hotel ecommerce team regularly monitors the hotels’
dedicated pages on Expedia.com to ensure all information is accurate. The various room types
and promotional packages are tailor-made to cater to a wide range of travellers’ needs and
budgets.

“Moving forward, we will work even more closely with Expedia in different facets — sharing
market insights and launching tactical promotions from time to time to target specific market
segments. Ultimately, what we want to achieve is that every guest who books on this platform is
able to enjoy a genuine, seamless, and satisfying end-to-end travel experience beyond
expectations”, said Ms Chan.



Both Dorsett Mongkok and Cosmo Hotel are under Dorsett Hospitality International — a Hong
Kong-based hospitality brand currently owns and manages 54 hotels in 27 cities under 3 brands.

About the Dorsett Mongkok, Hong Kong

The Dorsett Mongkok, a contemporary-flavoured 4-star hotel, is located in the heart in one of
Hong Kong’s liveliest areas that includes popular markets, shopping streets, hawker stalls, and
extensive malls. In the middle of one of the densest populated places on the planet, between the
Mongkok and Tai Kok Tsui districts, the visitor need not go further afield to experience all that
Hong Kong has to offer. This is particularly important for the time-stretched visitor. Guests
choose Dorsett Mongkok not only because the quintessential Hong Kong lies just outside its
doors, but because it is “affordable luxury” for the budget-conscious traveller. Guests prefer to
spend their dollars on experiences rather than just four walls.

What sets the Dorsett Mongkok apart from other hotels is its friendly service, extensive local
knowledge, and willingness to go out of its way to ensure that its guests have the best possible
time while in the city. Because of this service ethos, the hotel has been TripAdvisor’s
Recommended Hotel for seven straight years in a row. Visit: www.mongkok.dorsetthotels.com

About the Cosmo Hotel Hong Kong

Cosmo Hotel is a 4-star contemporary, green and boutique hotel that earns the status of
EarthCheck Silver Certified. It boasts 142 chic and modern rooms and suites, along with its 100%
smoke-free green policy. It is located at the city centres of Causeway Bay and Wan Chai, offering
easy access to all the major attractions in town. Visit: www.cosmohotel.com.hk
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